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NOT JUST ANOTHER AVIATION MAGAZINE

The premier multimedia platform for international corporate
decision-makers interested in business aircraft.

EMEA & Asia



Bringing together Business Aviation
and Business Leaders

FlyCorporate EMEA & Asia is the premier multimedia publication
for international operators and users of corporate aircraft.

We believe the evolving world order demands that news,

analysis and information be delivered quickly and easily across

multiple platforms to ensure that audiences receive only the
information they want, only when they want it and in the way
they prefer to receive it. Other publications will promise to
deliver your message to an audience. FlyCorporate guarantees
that we'll deliver your message to a targeted and information
hungry audience...FIRST and with impact!

Via print, digital, video, podcasts, tweets, forums, modules and
apps, FlyCorporate promotes aircraft as an important business
tool, providing information on issues ranging from developing a
business case, assessing aircraft models, financing and insurance,

to avionics and engine technology, charter, ownership and more.
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message to our influential readership.
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Get ready to take offl
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Thank you for the magazine! | love the "Ask an Expert” J%@%@
section and aircraft news. J )

. Taunya Renson-Martin
David, Pilot Editorial & Publishing Director

To place an ad, contact me:

Office: +32924360 11

Mobile: +32 475 604 096

E-mail: taunya.renson@flycorporate.com

Cockpit simulator tyraining © FlightSafety



is a simply great magazine. We have it available in our

FBO crew and PAX lounges, and it is very popular among

“all who read it. ] ]

BO © Execujet

Jan, FBO Handling Agent

FC Magazine Readership

FlyCorporate EMEA & Asia reaches the Aircraft Operators,

Chief Pilots, Board Members, CEOs, Presidents, COQOs, CFOs
and Senior Management Teams of successful international

corporations.

FlyCorporate Read-
ership by Function

Corporate Decision Maker
(Board Member, CxO, MD,
President,VP) Non

%

43%
Aviation-related business  20%

-Aviation-related business 80%

General Management (Busi-

ness Dev,, Marketing, PR, 29%
Technical, Sales)

Director 15%
Pilot 5%
Administration/Crew 5%
Editor/Journalist 2%

Airport/FBO Manager

1%

Printed Edition

Circulation per issue: 9,682
Total readership per issue: 29,046

Digital Edition

Circulation per issue: 6,944




Online Readership info

Online newsfeeds and podcasts are great. § J

Nicholas, Industrial Designer Digital Readership

by Function

Director 33%
Corporate Decision Maker 3%
(Board Member; CxO, MD, President, VP)

General Management 1%
(Business Dev., Marketing, PR, Technical, Sales)

Administration/Crew 6%
Pilot 5%
Airport/FBO Manager 2%
Editor/Journalist 2%

Average # of pageviews per month: 25,000
Average # of pages visited per visit: 2.34

Top five content pages visited in order from greatest number
of visits (in 201 1):

I FlyCorporate Homepage

2. FlyCorporate News

3. FC Business Aircraft Gallery
4. FlyCorporate Contact Page
5. FlyCorporate Magazine




I really enjoy the ISSUU digital format, by far the best way
to showcase your publication in a user-friendly format! J )

Jane, Programme Manager

B

Online Readership by Country

Visits

[N 16715

Top 20 Locations of Online Visitors

United States

United Kingdom
France

Germany

Belgium

Canada

Switzerland

Russia

Brazil

[taly

Spain
United Arab Emirates

Netherlands

Denmark

India

Australia

Turkey

Sweden

Portugal
Poland
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| find FlyCorp
useful and a nice way
to keep current on
industry events. |8

Kjetil, Corporate Decision Maker

FC Magazine Circulation

Circulation by Country (¢134 EUROPE Slovenia |7 | | Zambia 10
ASIA Albania 0 | Spain 179 | | Zimbabwe 6
Armenia 2 | | Andorra | | | Sweden 101 Subtotal 691
Azerbaijan 8 | Austria 150 | | Switzerland 386 | | NORTH AMERICA
Bangladesh 3| Belgium 19| Turkey 143 | | Canada 28
Brunei 2 | | Belarus 4| | Ukraine 37 | | Mexico |
Cambodia 2 | | Bosnia 3| | United Kingdom 911 | United States of America 1457
China 64| Bulgaria 23 Subtotal | 4518 Subtotal | 1.486
Hong Kong 39 | Canary Islands | '  AFRICA SOUTH & CENTRAL AMERICA
India 246 Chanrjel Islands 2 Algeria 6 Be“.z.e 5
Indonesia 57 | Croatia 14 Angola 25 Boll\{la 5
Japan 210 gyprEsR N : ; Benin 2 Bra;ll 2
Kazakhstan Elpc=tce 55 | Botswana 20| Chile 88
Kyrgyzstan = o Burkina Faso 2| CostaRica !
Laos 2| |Estoma Cameroun 2 Frgnch Guyana |
Malaysia 74 Finland 42 Chad 2| [Nicaragua 4
. France 542 Suriname 3
Maldives 2 Congo 8
Mongolia 2 Germany 600 Egypt 25 Uraguay 2
Nepal 5 Gibraltar 3 Erit | Subtotal [
=P Greece 71 Erirea CARRIBEAN
Pakistan 33 Ethiopia I ,

2 Greenland 2 Antigua 3
Philippines 67 Hungar 4 Gabon 4 Aruba 3
Singapore 47 ks Gambia I

celand 2! Ivory Coast 6 Bahamas 19
Squth Korea 38| lisle of Man 30 ¢ Y -8 Barbados 3
Sr|l Lanka | ftaly 246 Lenytah | Bermuda 14
Tawan 120 " atvia 9 L.ebso © T Cayman Islands 12
Thailand 50 | 'Liechtenstein 2 | o Dominican Republic 7
Tgrkmenistan 2 Lithuania 8 Madag;scar ? Jamaica 7
Vietnam 5 Luxembourg 47 Mal;vv\ Netherlands Antilles 10
Subtotal 989 ' Macedonia 2 Mali _ 2| Puerto Rico 86
ASIA - MIDDLE EAST Malta 7 | Mauritius 4 St. Lucia I
Bahrain 10 Moldova | [Morocco 2| Trinidad 9
Iran 7| Monaco 22 Moze%njblque 3 Virgin Islands (UK) |7
Israel 45 | | Montenegro 5 Ngm@a H Virgin Islands (US) 3
Jordan 19| | Netherlands 108 N|ger|§ : 31 Subtotal 194
Kuwait 8 | Norway 68  Republic of South Africa 404 | | ASIA PACIFIC
Lebanon 41 | | Poland 67| | Rwanda 2| | Australia 530
Oman | | | Portugal 45 | Senegal 4 Fiji 3
Qatar 4| | Republic of Ireland 133 | | Seychelles 3 New Caledonia 2
Saudi Arabia 64 Romania 29| | Sudan 7| New Zealand 176
Syria 4| | Russian Federation 138 | Tanzania 16 || Saipan |
United Arab Emirates 769 | | San Marino 2| | Togo || Tahiti 7
Yemen 2 | | Serbia 10| | Tunisia 2 Subtotal 719
Subtotal 974 | Slovakia 19| | Uganda 8 | | TOTAL QUALIFIED CIRCULATION 9,682
Circulation b)’ Region *Extra Distrlibution in 201 I:
+1,000 copies per event at SIBAS,
Il Europe 46.7% Aero Friedrchshafen, EBACE, Paris
B North America . Airshow, NBAA, Dubai Airshow
W Asia 102%
Asia - Middle East 10.19%
Asia Pacific 7.4% ‘]BPA
Africa 7.1% HORLRUIDE
South & Central 3%
Bl Carribean 0.2%
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Excellent publication! J )
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Creative Specifications
FlyCorporate EMEA & Asia magazine

FC EMEA & Asia will issue 4 editions in 2012, to coincide with
key aviation events including the Asian Business Aviation
Conference & Exhibition (ABACE), the European Business
Aviation Conference & Exhibition (EBACE), the National
Business Aviation Association (NBAA) Meeting & Convention,
and the Middle East Business Aviation Show (MEBA). Please
see our editorial calendar on the last 2 pages for more details.

Double Page

Trim: Bleed:
H 285 x W 440 mm H 295 x W 450 mm
[1a"x 174" [134" x 173"
Trim: Bleed:
H 285 xW 220 mm H 295 xW 225 mm
[1V4"x 8% 113" % 9"
Horizontal: Bleed Vertical: Bleed
H 142 xW 220 mm | 148 x 225 'H 285 xW 10 mm 295 x |15
5% x 874" 6"'x9" [1a"x 4)" 134" x 4"
Horizontal: Bleed Vertical: Bleed
H70xW 220 mm | 75x225 H142xW [10mm | 148 x |15
2% x 8" 3"x 8% | 5% x 4" 6" x 4%4"
Mail ad materials to: Or upload to:
Mach Media http://machmedia.wetransfercom
Technologiepark 3
B-9052 Ghent
Belgium

T:432 9 243 601 |
F:+32 9 243 6006

If file size does not exceed 8 Mb, ad materials can be e-mailed to
advertising@flycorporate.com


mailto:advertising@fly-corporate.com

Creative Specifications
FlyCorporate Digital Media

Weekly Newsfeeds O suic groripeg

FlyCorporate's weekly newsfeed arrives via email and provides
a quick round-up of weekly industry developments.

On the FI)’ eNewsletter e + o Static (gif or jpeg)
Our monthly eNewsletter is distributed to subscribers via email,
and an Adobe Acrobat PDF version is downloadable from

O Pt www.flycorporate.com

L

= o =
Vll‘)‘ oan WWW.fchorporate.Com e + O + e Static or animated (gif, jpeg or swf)

Our online portal is enhanced with dynamic features including
high-definition videos and podcasts and a comprehensive photo gallery
of business aircraft models.

Newsfeed Ad Banner Ad Skyscraper Ad Button Ad
380 x 72px 728 x 90px 160 x 600px 160 x 125px

Quad Button Ad Banner Ad Lightbox

Static or Video
320 x 250px 330 x 72px 480 x 360px

Lightbox Video Ads @

APRIL 22 Displays high-quality streaming video in a 480x360 overlay ad
HAPPY EARTH DAY “ Technical details on request - Animation: 30 seconds max. 4:3 Aspect Ratio
BUSINESS JETS ON EARTH

AND ABOVEIT... .7 / Pre-Roll and Post-Roll Video Ads

DASSAULT
FALCON i

Displays high-quality streaming video in a 320x240 ad prior to
or upon completion of FlyCorporate online video content

Technical details on request - Animation: 30 seconds max. 4:3 Aspect Ratio

Ad material deadlines for digital media: 2 business days prior to
campaign start date.
Max file sizes: Gif/Jpeg 80 KB, Flash 200KB (may not exceed 24 fps)


http://www.fly-corporate.com/content_onthefly.php
http://www.fly-corporate.com
http://www.fly-corporate.com
http://www.fly-corporate.com

FlyCorporate EBACE 2010 Delegate Tour

) say a big thank you for bringing u
€y €njc
ittle more about whatwe do. J J

James,
International Manager for a leading communications
and flight operations support company.
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their time at our stand
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FlyCorporate EBACE Delegate Tour
AValue Added Benefit for Advertisers

When we say ‘bringing together business aviation and business leaders’,
we mean it quite literally.

Since its inception, FlyCorporate has hosted FC readers, who either own
and operate or are interested in owning and operating business aircraf,
for an entire day at the European Business Aviation Conference &
Exhibition (EBACE).

FC Delegates are led on a full-day VIP tour, which includes small group
meetings, receptions and a lunch only with FlyCorporate advertisers.
This has proven to be a perfect opportunity for current and potential
operators to ensure they have a chance to meet with key business
aviation companies to ask questions and receive documentation, have
a private aircraft tour and get to know key figures within the industry
- perhaps more so than if they had approached the advertiser's busy
booth alone.

Farticipation in the FC Delegate tour is FREE to all EBACE advertisers.
If you are interested, contact taunya.renson@flycorporate.com.

12TH ANNUAL

ace

GENEVA, SWITZERLAND




ISSUE #

On the Fly e-Newsletter 40

On the Fly e-Newsletter 41

On the Fly e-Newsletter 42

FlyCorporate Magazine EMEA & Asia
Print Issue 13 Asia Special

*Extra distribution at ABACE March 27-29,
2012 - Shanghai

On the Fly eNewsletter 43

On the Fly eNewsletter 44

FlyCorporate Magazine EMEA & Asia
Print Issue 14

*Extra distribution at EBACE May 14-16,
2012 - Geneva

On the Fly eNewsletter 45

Cessna 350 Corvalis © Cessna Aircraft Company

INSERTION/EDITORIAL
DEADLINE

January 5

February 2

March |

February 21

DELIVERY DATE

January 12

February 9

March 8

March 27

April 12

May 10

EDITORIAL FEATURE

State of the Industry —Trends, Analysis
and Predictions
Landings: Montreal

Bizjet Development Update
Landings: Copenhagen

Corporate Helicopter Market Update
Landings: Tokyo

The "Turboprop'osition

Registering aircraft and getting started in China
Emerging markets and the infrastructure challenge
Pilot Training

Landings: Tokyo

Aircraft Registration and VAT issue
Landings: Malta

What to expect from your Aircraft Management company
Landings: St. Tropez

Operating in Europe

Groundbreaking business aviation technology
Completions

Final prep for the Summer Olympics
Landings: St. Tropez

Aircraft Maintenance: retaining the asset value
Landings: Johannesburg

www.flycorporate.com

2012
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ISSUE #

OnThe Fly eNewsletter 46

On the Fly eNewsletter 47

On the Fly eNewsletter 48

On the Fly eNewsletter 49

FlyCorporate Magazine EMEA & Asia
Print Issue 15

*Extra distribution at NBAA 2012 Convention
Oct 30-Nov |, Orlando

s On the Fly eNewsletter 50

FlyCorporate Magazine EMEA & Asia
Print Issue 16

*Extra distribution at MEBA 2012 Conference
Dec | 1-12, Dubai

On the Fly eNewsletter 51

l

INSERTION/EDITORIAL

DEADLINE

July 5

August 9

September 6

October 4

September 25

November 8

November 6

December 6

July 12

August |16

September |3

October | |

October 30

November |5

December | |

December |3

DELIVERY DATE | EDITORIAL FEATURE

Contract Flight Attendants
Landings: Thessaloniki

Insurance

Landings: Oslo

Pre-owned Market
Landings: Glasgow

Catering & Food Safety
Landings: Miami

Light Aircraft Market
Helicopter Maintenance
Charter Brokers
Refurbishment

Intl Trip Planning Resources
Landings: Miami

BizJet Market Forecast
Landings: Oman

Middle East & Africa Bizav Market
Midsize & Super Midsize Aircraft
Cabin Satcom & Inflight Entertainment
Quick Conversions

Landings: Oman

Biofuels & Jet Engines
Landings: Melbourne

2 www.flycorporate.com
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Gulfstream G550 © Gulfstream Aerospace Corporation
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